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◼ “ ”
◼ “earn money together and give it away” 
◼ : “think of ways to earn money as a whole 

it can be used for others.”
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UNDERSTAND PLAN MAKE CELEBRATE

understand
the whole task

make

a plan

brainstorm,
create, write
and review

celebrate
all that God

has done
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We are a global partnering community, striving to be more effective in reaching the 
children of the world with the Gospel of Jesus, by doing together what we can’t do alone. 
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The priority of GCF is to help God’s people to make 
disciples among children and help them to experience 
God’s shalom. Special attention is given to this within the 
context of family and children at risk. We believe the end-
goal of this is to equip and encourage children to be active 
contributors to God’s mission and their community.  
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